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President’s Message 
 
“Believe to Achieve” is this year’s HFMA Chairman’s theme which was pre-
sented at ANI (Annual National Institute) in Orlando in June. Achieving is 
what the Colorado Chapter did this past year.  The chapter received the fol-
lowing awards at the Chapter President’s Dinner and Meeting at ANI:  
 

o C. Henry Hottum Award for Educational Performance Improvement�
o John M. Stagl Silver Award of Excellence for Education�
o Gold Award of Excellence for Membership Growth and Retention�
o Gold Award of Excellence for Certification�
o Helen M. Yerger Awards of Special Recognition – Single Chapter Entry�
o Education:  Rural Road Show�
o Innovation:  Student Outreach Program�
o Member Service:  Webinars�
o Membership Recruitment and Retention:  ReachOut Program�
o Helen M. Yerger Award of Special Recognition – Multiple Chapter Entry�
        Collaboration:  Region 10 Webinars�
 
Christine Hogan-Newgren accepted the awards on the chapter’s behalf.  Colo-
rado was well represented with four past presidents in attendance to see Chris-
tine receive the awards. Thanks to Christine for leading the chapter to these 
achievements and successes.   
 
HFMA’s Region 10 meeting was held in Denver July 27th-29th at the Denver 
Marriot Tech Center. A golf outing at the Arrowhead Golf Course started off 
the conference off on Wednesday morning.  Wednesday afternoon was kicked 
off with opening remarks by HFMA’s President Dick Clarke.  “The State of 
Healthcare Reform” is next on the agenda with representatives from the differ-
ent state hospital associations addressing health care issues in their states. The 
conference covered topics from ACOs to Lean Six Sigma.   
 
At Mini LTC (Leadership Training Conference) in May a strategic plan was 
formed with the input of board members and committee chairs and co-chairs.  
The goals identified were: to increase attendance and/or educate members via 
high quality speakers, to create an effective committee structure and clearly 
define committee roles and responsibilities, to improve provider attendance, to 
improve new member outreach and  to increase CFO involvement. 
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Hotel Survey 

Recently we surveyed the membership on hotel preferences 
for future meetings. 
 
We received 62 and 52 had preference for north side hotels 
favoring the Doubletree – 45 of the 62 or 78%.  For south 
side or downtown of 57 responses – 29 (50%) for Marriott 
Park Meadows, and 23 for downtown . A review of possi-
ble hotels and both north, south and downtown were inves-
tigated and comments follow: 
 
Of the 15 hotels contacted on the north, south and down-
town Denver sites only 4 had space available for the 3rd 
and 4th week of April 2012.  We avoided Passover and 
Easter weekend  
�  Doubletree Westminster – Had dates available was 

space was not adequate for the annual meeting but can 
accommodate the Compliance Conference in 2013 

�  Embassy Suites Loveland – Had availability but dis-
tance was a concern of survey respondents 

South Side Options: 
�  Marriott DTC – Not  a strong preference of survey 

respondents 
�  Marriott Denver South at Park Meadows – Strong op-

tion even though we have been there for several years 
but service and facilities are a real plus. 

Downtown Hotels: None had space available on out dates – 
�  Hyatt Regency and Grand Hyatt  - Room rates much 

higher than in the past and parking is $20 per day. No 
space available 

�  Warwick – not large enough to accommodate  
�  Embassy Suites Downtown -  Again higher room rates 

and parking but no space available. 
�  Curtis Doubletree – Too small to accommodate us but 

room rates comparable to south and north hotels but 
parking $20 per day  

Hotels also checked but not available for 2012 were: 
�  Renaissance Boulder – too small for annual meeting 

but may be an option for compliance in 2013 
�  Omni Interlocken – not available but may be an option 

for 2013 and 2014 
�  Westin Interlocken – space available but $25,000 

meeting room charges  
�  Harvest House Millennium Boulder – not available but 

an option for 2013 Compliance and 2014 Annual if 
north side chosen for 2013 

�  Sheraton Denver West – not available but an option 
for 2013 Compliance and 2014 Annual if north side 
chosen for 2012 

 
With this said the Board has decided to go back to the Mar-
riott Denver South at Park Meadows for the annual meet-
ing in 2012 and consider the above hotels for 2013 other 
than downtown hotels due to higher room and food costs 
as well as parking. The Board appreciates your survey in-
put which will be used in planning programs for 2013 and 
beyond. 

Founders Points 

Are you volunteering for HFMA?  If so, you are eligible 
for Founder’s Points!  
 
Some of the activities for which you may be awarded 
points are: 
   

•  Write an article for the local chapter or national 
•  Chair or co-chair a committee 
•  Be a committee member 
•  Volunteer at an event 
•  Speak at an event 
 
 
Please check your points frequently throughout the 
year at www.hfma.org and click on Founder’s Points.   
 
Point corrections are retroactive and are transferrable 
from one chapter to another.  Report missing points to 
Jeff Hyre at jeff.hyre@360compliance.com.   
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The Federal Reserve and the Economy 
 You may have been hearing a lot lately about the Federal Reserve, better 

known the “Fed”, and its chairman, Ben Bernanke.  You may also already 

know that the Fed has an influence on interest rates, which in turn influ-

ences the economy.  But there is more to the Fed than meets the eye, and the 

reasons behind the interest rate changes may interest you as an investor. 

The Fed was established in 1913 and consists of a seven-member 

board of governors, including the chairman.  All are appointed by the presi-

dent and approved by the senate.  The nation is divided into 12 Federal 

Reserve districts represented by 12 Federal Reserve banks.  Since its estab-

lishment, the Fed has become responsible for directing the nation’s mone-

tary policy. The Fed also regulates the nation’s banks and other depository 

institutions and supervises directly many commercial banks.  The Fed also 

tries to support other financial markets by maintaining stable conditions for 

financial transactions. 

Although the Fed has many responsibilities, most investors only 

think of the Fed as having control over the interest rates that affect the U.S. 

financial markets.  There are many different interest rates, but the Fed has 

direct control over only one of those interest rates, the “discount rate.”  The 

discount rate is the interest rate the Fed charges its member banks on money 

borrowed for certain short-term loans.   

The Fed also has influence over the federal funds rate.  The fed 

funds rate is the rate for one bank to borrow from another.  Banks keep 

money deposited with the Fed to meet the Fed’s reserve requirement.  Dur-

ing a normal business day, a bank may end up with more or less in its re-

serve account than the required amount.  If it has too little, it may borrow 

from other banks.  If reserves are above the minimum, the bank can loan the 

excess to a bank that is below minimum.  The market for federal funds 

determines the federal funds rate.  

By controlling the discount rate, the Fed can influence the na-

tion’s economic cycles, to some extent.  Let’s look at some scenarios: If the 

nation’s economy expands rapidly, historically the threat of inflation be-

comes a worry for consumers.  Inflation — the general increase in the price 

of services and goods — lowers consumers’ purchasing power. The Fed 

fights inflation by increasing these key interest rates.   

By raising the fed funds rate, the Fed decreases the amount of 

money available to the national banking system. Banks tend to base the rates 

charged for business and consumer loans on their own cost of funds.  So an 

increase in the discount rate and fed funds rates will usually lead to banks 

increasing their lending rates.  This makes borrowed money more expensive 

for businesses and consumers.  By making borrowed money more expen-

sive, the Fed hopes to slow inflation by slowing down the rate at which 

money is spent. 

When the economy is dragging and needs an extra monetary 

boost, the Fed “loosens” the nation’s money supply by decreasing the dis-

count and fed funds rates.  By lowering these rates, the Fed makes more 

money available to the nation’s banks.  This leads to borrowed money be-

coming cheaper for consumers and businesses.  The extra money helps 

stimulate consumer spending and promote economic growth. 

You may want to pay close attention to the actions of the Federal 

Reserve, especially if you have interest-sensitive investments.  Your Finan-

cial Advisor can assist you in understanding how interest rate changes can 

affect the performance of your portfolio. 

 

 

 

 

This article was written by Wells Fargo Advisors and provided courtesy of 

Patty DeLucas, CFP®, Financial Advisor in Evergreen at 303-679-2108. 

 

Investments in securities and insurance products are: NOT FDIC-

INSURED/NOT BANK-GUARANTEED/MAY LOSE VALUE 

 

Wells Fargo Advisors, LLC, Member SIPC, is a registered broker-dealer 

and a separate non-bank affiliate of Wells Fargo & Company. 
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Annual Conference 2011  

The Colorado Chapter of HFMA held their Annual Confer-
ence April 21st and 22nd at the Denver Marriott South at Park 
Meadows in Lone Tree, Colorado.   
 
The conference began with a breakfast which included a va-
riety of exhibitors and new member orientation.  With this 
being my first event as a student member of HFMA, I at-
tended the new member orientation and had a warm wel-
come making me very comfortable at this year’s annual con-
ference.  For an ice breaker, I was given a $5.00 gift card for 
Starbucks to give to the 3rd member who initiated an intro-
duction which occurred before the first networking break! 
 
This year’s keynote speakers were Ralph Lawson and Rick 
Wagner.  Ralph Lawson is the Executive Vice President and 
CFO of Baptist Health South Florida in Miami, Florida, and 
Chairman Elect HFMA National.  Ralph Lawson delivered a 
captivating lecture on the changing face of healthcare and the 
financial implications of healthcare reform.  His lecture was 
intertwined with examples from Baptist Health South Flor-
ida.   
 
Rick Wagner is a partner at Eide Bailly in Golden, CO.  He 
delivered a lecture titled “Bending the Cost Curve.”  This 
lecture encompassed a case study from Eide Bailly involving 
the Jane Phillips Medical Center in Oklahoma.  Rick walked 
the audience through the process that Eide Bailly took to 
reduce costs and improve profit at Jane Phillips, mainly tar-
geting high cost patients. 
 
For the remainder of the conference, members could attend a 
revenue cycle track of lectures, or a finance track.  Power-
Point slides for all lectures can be found on the hfma-co.org 
website for reference, contact Hal Prink for details.  
 
Lunch followed the keynote speeches along with the installa-
tion of officers.  The conference featured two networking 
breaks sponsored by GHX and Volt, as well as a reception 
sponsored by CBCS.  All were in good attendance by ven-
dors and members alike.  As a student member of HFMA, 
the networking breaks were a great opportunity to speak with 
employers and explore a variety of career options! 
 

Contributed by Jordan Heare  
Student Member 
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By Victoria Bergmans, MBA, CHFP 
Are the people, processes and technology that make up your 
revenue cycle functions ready to take on healthcare reform?  
As we are all aware, the individual mandate provision of the 
Patient Protection and Affordable Care Act will require 30 to 
40 million, currently uninsured individuals, to obtain health 
insurance coverage.  With approximately 95% of the U.S. 
population covered by private or government administered 
health insurance in 2015, the revenue cycle will be strained 
with the anticipated growth and expansion of healthcare de-
mand.  At the same time, healthcare delivery systems will be 
adapting to health insurance exchanges, payment reform ini-
tiatives, increased regulation and the transition to ICD-10-
CM. In this changing environment, it is more critical than 
ever to examine and identify less than optimal revenue cycle 
workflows.  Efficient infrastructure and processes to ensure 
timely submission of a clean claim will be crucial for cash 
flow. 
Lean Manufacturing (Lean) is the perfect tool to actively 
engage team members to seek out and eliminate waste in the 
revenue cycle workflow.  Lean is often mischaracterized as 
being a cost reduction strategy when, in actuality, it is a con-
tinuous process improvement system, that quite often re-
duces cost.  I was exposed early in my career to the ideas of 
Dr. W. Edwards Deming, an American statistician and qual-
ity guru, whose principles became the foundation of the Toy-
ota Production System (TPS) or Lean.  Having attended 
graduate school in Western Michigan, the headquarters for 
worldwide furniture manufacturers Steelcase and Haworth, I 
had the opportunity to gain first hand insight into process 
improvement methodologies.  As a practice administrator 
working in the healthcare sector, I had no idea how much 
value stream mapping and measurement of outcomes in the 
manufacturing sector would influence my approach to pro-
viding financial leadership to healthcare entities. 
 
The main objective of Lean is to provide the best possible 
service to the customer through the elimination of all forms 
of waste.  Waste is defined as anything that adds cost or time 
without adding value.   Defining value is a little more diffi-
cult, so for the sake of simplicity, we will use the TPS defini-
tion of value.  TPS defines value as something the customer 
is willing to pay for.  The first step in eliminating waste from 
the revenue cycle is to develop a process map of how the 
current process really flows, starting with patient access 
through account resolution.   Once you have a true depiction 
of the current process, each activity in the current process is 
identified as a value adding task or non-value adding task.   
There will be some non-value adding tasks that are necessary 
to meet business or regulatory requirements but do not add 
value. For example, submitting claims electronically through 
a clearinghouse is a necessary part of the revenue cycle but 
does not add value to the customer.   Sending paper claims 
directly to the payor, when electronic submission is an op-
tion, does not add value to the customer or the practice and 
would be considered waste.   

 
So what exactly constitutes waste?   Waste is identified as a 
non-value added task that is not necessary for business or regu-
latory reasons.  Lean philosophy breaks waste down into eight 
categories.   Once team members understand the eight catego-
ries of waste, they can begin to identify and eliminate waste 
from the revenue cycle workflow.   
 
The eight categories of waste are: 
   

Overproduction refers to producing work or providing a 
service before it is required or requested.  Examples 
of overproduction include redundant work, such as 
entering repetitive information on forms, printing ex-
tra copies of documents, and multiple team members 
performing the same task due to lack of clear owner-
ship of the function. 

 
Waiting includes anything that interrupts the workflow 

and causes a delay in the next processing step.   Ex-
amples include patients waiting to see the provider, 
insufficient number of software licenses and waiting 
for charges to be entered in the EPM/EMR.  Backlogs 
and bottlenecks in the process are usually associated 
with waiting. 

 
Excess Motion is any movement that does not add value 

or reverses the process flow.  Examples include pa-
tient registrars walking to the copy machine to make 
copies of patient information, looking for misplaced 
documents and inconsistent changing between com-
puter screens when inputting data in EPM/EMR 

Waste Not Want Not 
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Transport  waste in the revenue cycle involves less than optimal flow of data and people. Examples include re-entering data 
between incompatible systems (EPM and clearinghouse), work being passed back and forth for clarification and outdated 
procedures/lack of clarity. 
 
Overprocessing waste occurs when more steps than necessary, to add value to the customer, are included in the process.   
Examples include excessive paperwork, gathering irrelevant information and submitting duplicate claims to the payor.�
 
Unnecessary Inventory includes the usual inventory items, as well as inefficient use of time. Examples include outdated 
forms/manuals, unnecessary e-mail/paperwork and work in progress (outstanding encounters and discharged but not final 
billed claims).�
 
Defects/Errors /Re-works are mistakes that were not corrected at the source and require additional attention.  Examples in-
clude not obtaining the correct patient demographic information, not setting up payors in the clearinghouse and submitting 
claims to the incorrect payor.�
 
Underutilized People are defined as not using team member skills to their potential.  Lean work teams are seen as a resource 
to be developed and well trained in their functions (1).  Examples of underutilization include the supervisor correcting patient 
insurance information in EPM, management not including the team members responsible for a task when evaluating process 
improvements opportunities and supervisor not training team members to use the functionality of EPM.�
 
Teamwork and a common focus are essential elements to streamlining your revenue cycle workflow.  Lean helps you look at 
your revenue cycle workflow from a holistic point of view as opposed to individual steps.  By mapping out the current proc-
ess, it is easy to see the interaction between all activities and identify where insufficient processes result in delays, duplication 
of efforts and errors or “waste.”  Applying Lean to your revenue cycle workflow will eliminate waste, which will accelerate 
cash conversion and liquidation of accounts receivable. 
 
References 
 
1. Dibia, I. and Onuh, S. (2010). “Lean Revolution and the Human Resource Aspects.” Proceedings of the World       Con-
gress on Engineering 2010 Vol III WCE 2010, June 30 - July 2, 2010, London, U.K. 
 
 
For more information, please contact Victoria Bergmans at 512.517.5074 or victoriab@austin.rr.com. 

Waste Not Want Not (cont) 

 

New Life Members  
 
HFMA National recently conveyed Life membership on two long-time HFMA Colorado 
Members: Hal Prink, FHFMA and Roger Weghorst, FHFMA 
 
Roger was President of our Chapter in 1966-67.  He has been a member of HFMA since 
1964 and remains active today in our President’s Advisory Council.  He still is a self-
employed healthcare consultant. 
 
Hal was President of our Chapter in 2004-05 and remains active in a volunteer status on 
several committees and serves as the Office Manager for the Chapter.  He has been a 
member of HFMA since 1974. 
 
Congratulations to Hal and Roger on this milestone of their healthcare careers. 
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Charge Master– One Day Workshop             August 26, 2011 

 
Great Fall Rural Conference       September 21-23, 2011 

 
Payer Panel– Location to be Announced    November 2 011 
 
HFMA’s Virtual Conference                   Decembe r 13-14, 2011 
Mark your calendar for this live event, free to mem bers on Decem-
ber 13-14, 2011. The HFMA Virtual Conference offers  an out-
standing educational curriculum and up to 9 CPE cre dits--all from 
the convenience of your home or office!  
 
Uninsured Conference                                    January 12, 2012 
More details to be announced– Children’s Hospital  
 
Compliance Conference                            Fe bruary 23-24 2012 
More details to be announced– Marriott Denver South  at Park 
Meadows 
 
Annual Conference                                     April 18-20, 2012 
More Details to be announced– Marriott Denver South  at Park 
Meadows 
 

Calendar of Events 

This one day program will be conducted by Angie Martin, President of Excel-
lence in Hospital Billing Reimbursement, LLC.  Angie is extremely qualified in 
this topic having been employed with Blue Cross and Blue Shield for 32 
years and has worked the past 19 years with Kansas hospitals conducting 
education and assisting with billing and reimbursement issues.  She is a 
member of HFMA national and the Sunflower Chapter where she has served 
as a volunteer in many positions including Chapter President.   She has con-

Accountability in Changing Times is the theme of the 10th Annual Great 
Fall Rural Conference to be held once again at the beautiful and historic 
Hotel Colorado.  Colorado HFMA is delighted to present an outstanding 
agenda of speakers that will focus on the Rural Healthcare Community 
and Critical Access Hospitals but we encourage participation from the 
entire healthcare community.  
 
Please join us for two days of topical information on happenings in the 
healthcare industry and ways to stay accountable with healthcare reform.  
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OUTREACH PROGRAM 
This is a provider reach out program that is strictly 
intended to provide knowledge and awareness to your 
staff, supervisors, managers and directors on what the 
career paths are in healthcare and the professional 
support available to organizations that can assist in 
that career path development. If interested please 
contact Craig at cdeerhing@adreima.com. We have 
testimonials available from the many hospitals that 
have already taken advantage of this great opportu-
nity to advance your staff. 
 

WIN A VISA PREPAID CARD  
FROM HFMA NATIONAL  

Through HFMA National’s Get-A-Member Program 
and Win a Gift from the Colorado Chapter. For every  
new member that you refer,  your name will go into a 
drawing. The more referrals the more entries you re-
ceive in the drawing. Three prizes will be given at a 
minimum of $100 each. Prizes TBD. 

 

Have an Article you would like to have 
published in the HFMA Colorado 

Chapter newsletter? 
 
 

Please submit all articles for the news-
letter to the Marketing Committee at: 

molivier@pinnaclegrouphc.com 
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SOCIAL NETWORKING – BRINGING IT TO 
YOU 

We are now on Facebook and LinkedIn and 
Google Groups!  Have you visited it lately? We 
have created discussion groups where you can 
ask questions and find out what others think or 
are doing on specific issues. A fan page has been 
created on Facebook to provide you that same 
opportunity. 
 
 
 
 
 
 
 
 
 
 
 
 
 
ATTENTION PROVIDERS!    
HERE’S A GREAT OPPORTUNITY!  
 
We are looking to match some of our student  
volunteers up with a provider for either a paid or  
non-paid internship. The areas of interest include  
finance, business office, compliance, internal audit 
or do you have a need?  Please contact Christine 
at Christine.hogan-newgren@uch.edu if you have 
an interest. 
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Chapter Leadership 
 

 
 Officers  
President                    Cathy Wolff    cwolff@yumahospital.org   970-848-4611 
President Elect                     Tim Brainerd   Tim.Brainerd@RevenueEnterprises.com   303-981-8596 
Vice President 
Of Education         Stephanie Warth   swarth@gvh-colorado.org  970-641-7207 
Treasurer          Rick Wagner, FHFMA  rwagner@eidebailly.com    303-986-2454 
Secretary          Jeff Hyre    jeff.hyre@complaince360.com      303-883-0545  
Immediate Past President     Christine Hogan-Newgren                Christine.hogan-newgren@uhc.edu  720-848-7827 
 
 Board of Directors 
 
Tim Cashman, CHFP    tcashman@gmail.com     970-641-1456 
Cheryl Curry     cherylcurry@centura.org     303-673-1000 
Craig Deehring     craig.deehring@adreimia.com                               720-839-7605 
Colleen Faddick     cfaddick@faegre.com      303-607-3682 
Ron Feret, CHFP    ron.feret@healthonecares.com    303-584-8110  
Tom Nash (CHA)     tom.nash@cha.com     720-489-1630 
Mike Sawatzki, CHFP    sawatzki@wmc.com     970-777-2810 
Gina Eastin     geastin@yumahosptial.com    970-848-4606  
John Gies     jgies@pfccollects.com     720-535-1652 
Steve Ellsworth                                          sce@pvhs.org                                                970-495-7708 
Michele Olivier     molivier@pinnaclegrouphc.com    303-801-0124 
Terry Collins     tcollins@aspenvalleyhosptial.org    970-925-1120 
Office Manager 
Hal Prink, FHFMA     halprink@comcast.net      720-277-7813 
 
For a complete listing of Committees and Committee Chairs and Co-chairs, please visit our website at  
www.hfma-co.org.   

OPERATING 
SMOOTHLY

MATTERS.
Chase is a leading provider of treasury solutions that can speed cash 

 ̄ow, improve controls and provide valuable business insight.
We offer account services, collections and disbursements,

in addition to card services and electronic banking. 

Look to your nearby Chase banking team
to start creating ef® ciencies in your business today. 

Contact Michele Warren at 303-244-3132.

© 2009 JPMorgan Chase Bank, N.A. Member FDIC. “Chase” is a marketing  name for certain businesses of JPMorgan Chase & Co. and its subsidiaries 
(collectively, “JPMC”). Products and services may be provided by commercial banking af• liates or other entities.
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�  Join us in congratulating John Higgins for 
recently becoming certified  

Certification  News 

People on the Move 

�  John Gies– John has taken a new position as Re-
gional Vice President, Business Development at 
Professional Finance Company 

�  Lori Nowitski– Lori has also taken a position as 
Director of Patient Accounts for Professional Fi-
nance Company 

�  Denise Turner– Denise has been promoted to Di-
rector of Client Services within Professional Fi-
nance Company 

 
 

Congratulation to all of you!! 

Founders Points 

Are you volunteering for HFMA?  If so, you 
are eligible for Founder’s Points!  Some of 
the activities for which you may be 
awarded points are: 
   
•  Write an article for the local chapter or 
national 
•  Chair or co-chair a committee 
•  Be a committee member 
•  Volunteer at an event 
•  Speak at an event 
 
 
Please check your points frequently 
throughout the year at www.hfma.org and 
click on Founder’s Points.  Point correc-
tions are retroactive and are transferrable 
from one chapter to another.  Report miss-
ing po in ts  to  Jef f  Hyre  a t 
jeff.hyre@360complaince.com  
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Special Tribute to Larry O’Brien – HFMA Colorado Ch apter Past President 
 
We were very saddened to hear that Larry O’Brien, past president of our Chapter recently passed away earlier this 
year.  Larry was President of our Chapter from 1974-75 and was very active in our Chapter prior to and after his 
presidency.  Below are some comments from his chapter friends who knew him well: 
 
Larry was one of the most active of all Hospital CFO’s in terms of his participation in HFMA’s educational semi-
nars and other events. I played golf with Larry in numerous HFMA and Colorado Hospital Association golf tour-
naments. His golf swing produced a fade or slice which he was able to control reasonably well. For sure, he was 
always a strong competitor. I don’t remember who won any of these events, but won’t be surprised if Larry wasn’t 
a winner more often than not.  
As many of you know, Larry was at least a pack-a-day smoker for many years. I was the partner on Poudre Valley 
Hospital’s annual audit during the period when administration began a series of changes to curtail smoking in the 
Hospital. First, Larry couldn’t smoke anymore in his office. Then the cafeteria became off limits and a separate 
room in the basement was set up just for smokers. Then the Hospital became smoke free all together. Larry was 
able to adjust fairly well to these changes, but finally decided to quit when forced to go outside in the middle of 
winter for a smoke.  
Larry’s engaging sense of humor meant that you would always have a good time when he was around. All in all, 
we have lost one of the strongest supporters of HFMA, a very competent healthcare professional and a friend.   
Milt Bollman, HFMA Chapter President 1989-90 
 
 
When I joined the Colorado Chapter of HFMA as a student member in 1979, Larry was one of the first people I 
met and he was always welcoming to anyone new to meetings, sharing his dry sense of humor and his perspective 
on health care.  Larry was a CFO who cared about people and cared deeply about the chapter and its education of 
members.  Larry was also involved in the Chapter… in all that means, long after his presidency ended.  He would 
help on various committees and I vividly recall one golf outing in Ft. Collins where after the event he had the 
whole gang over to his home for food and drinks.  He even convinced his wife Karen to wear a French maid’s out-
fit to serve the food and drinks (she was a real cutie and a good sport).  Larry always had time to talk, about an 
issue in health care or what was going on in life in general.  I will treasure my last time with Larry at an HFMA 
meeting this year.  I confess we skipped out of the program a little early to sit down and have a drink, catch up and 
discuss life in general. I personally will miss him and I thank him for the impact he had on my life. 
Ellen Stewart, FHFMA, Past President 1992-93 
We will certainly miss him and extend our condolences to his family. 

Editors’ Note :   
 
The Bottom Line is published quarterly and provides general information for the entire Colorado HFMA 
Chapter.  Opinions expressed in articles are those of the authors and do not necessarily reflect the view 
of the Chapter and its members.  It is not designed to provide authoritative advice.  Please consult with 
an appropriate expert if issues confront your business. Members are encouraged to submit articles or 
other information.  Articles may be edited for clarity, grammar, and length.  The editors reserve the right 
to accept or reject any submission.  Information to be considered for publication may be submitted to: 
Michele Olivier at  molivier@pinnaclegrouphc.com  
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New Sponsors Welcome  

American Fidelity Insurance 

 

CBE 

 

Davidson Fixed Income Management  

 

EDGE Process Consulting 

 

The MASH Program 

 

NCO Group 

 

 

Thanks to our Sponsors/Exhibitors – 
HFMA Colorado Chapter Annual Meeting – 
April 2011 
Marriott Denver South at Park Meadows 
 

 

Adreima 

Agency of Credit Control 
American Fidelity Insurance 

Arbitrage Compliance Specialists, Inc. 
BACTES Imaging Solutions, Inc. 
BKD, LLP 

Caplan & Earnest 
CBCS 

CBE Group 

Commerce Bank 

Craneware 

Edge Process Consulting, LLC 

Eide Bally, LLP 

Emdeon 

EOS CCA 

Ernst & Young LLP 

GHX 

Health First Financial 
Healthcare Management 
Holland & Hart LLP 

Integral Healthcare Solutions 

Integrated Health Management Services 

Istonish 

Key Bank 

Marsh USA 

McKesson aka Relay Health 

NCO Group 

Pinnacle Healthcare Consulting 

Revenue Enterprises, LLC 

Rocky Mountain Microfilm & Imaging 

The MASH Program 

The SSI Group 

Volt Workforce Solutions 
Wells Fargo Advisors 

Willis 

Special Thanks to Sponsors of the Annual 
Meeting 



The Bottom Line First Quarter 2011-2012   Page  16 

 



The Bottom Line First Quarter 2011-2012   Page  17 

 

SILVER SPONSORS  
 
 
 

 
 

BRONZE SPONSORS  
 

 
 
 

  
 

PROVIDER SPONSORS 
 

  

2011-2012 COLORADO HFMA  ANNUAL 
SPONSORSHIP PROGRAM MEMBERS 



The Bottom Line First Quarter 2011-2012   Page  18 

 

 
WELCOME NEW MEMBERS! 

Robert Sorok Siemens Industry, Inc. 
Jackye Thompson Denver Health and Hospital Authority 
William Garden MedicalSuite Consulting & Technologies 
Joseph Thurston University of Colorado Hospital 
Carol Davis Strategy Connections 
Beth Charbo Poudre Valley Health System 
Sarah Springston IQMS- Iquantified Management Services 
Shirlee Davis Denver Health 
Robert Fries ECG Management Consultants 
Lisa Giordano University Hospital 
Keith Siddel HRM 
Gregor Sauer Valley View Hospital 
Lisa Sandoval Colorado Choice Health Plans 
Kirk Fronckiewicz KeyBank N.A. 
Mary Crumbaker Exempla 
Kellie Hodgson St Anthony Hospital 
Randall Wall GeBBS Healthcare Solutions, Inc. 
James Taylor Kaiser Permenente 
Mark Christensen Covidien 
Jeffrey Davis Front Range Orthopaedics, PC 
Kim Davis University Physicians, Inc. 
Richard Hanson   
Tyler Jensen Kaiser Permanente 
Michael Armstrong FrontRangeCFO 
Dan Hellman GHX 
Josh Herrington GHX 
Jeanette Marquess The AND Group 
Chris Noonan MGMA 
Linda Porter-Cox The AND Group 
Cole White Kremmling Memorial Hospital 
Heath Kirschner Access MediQuip 
David Jackman The Bank of New York Mellon 
Ann McCullough Polsinelli Shughart PC 
Catrena Suttle   
Kathy Hamrick Southwest Memorial Hospital 
Matthew Johns   
David Housand Parallon Supply Chain Solutions 
Rachel Koch Denver Health 
Lori Logan The TriZetto Group 
Glen Weaver Helath Inventures, LLC 


